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¥ Add-on Essbase module

e Map relational databases into Essbase cube
definitions

E Visually specify and build Essbase cubes

B SQL drill through to relational database
detall

E “Zoom and Pivot” on relational detall using
Hybrid Analysis
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Cut development time
Improve model quality

Reduce cube “time to market”

Shared reusable metadata

Pushbutton automation

community

DIvision of labor/specialized skills

Promote communication between IT and user
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E Eliminate building of dimension build and
data load rules

B Pushbutton time hierarchies

B Pushbutton specification of cube
granularity

e Shared reusable metadata
E Save time for IT specialists
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E Support iterative development

E Provide visibility into the relational data
store (fields and data)

E Safely enable business users to build
models quickly
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E Single version of the truth for-time
hierarchies, organization charts, ledger
account trees, etc.

e Consistent treatment regarding Essbase
unigueness requirements

B Centralization and control of secondary
member properties, e.g. Consolidations,
formulas, aliases, storage etc.
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E Relational specialists define tables and joins

E “Business modelers” define OLAP model
and/or metaoutline

B Business users “assemble” cubes from
“validated” dimensions
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E Scheduling feature
B ESSCMD-like batch language

E Choose calc scripts, command scripts and
other build features
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Information

Exploration / analysis
SQL reporting

Relational warehouse

Cleansing / normalization

Transaction processing
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Access data from your spreadsheet
Global logic (Business Rules)

Data Driven Outline (low maintenance)
Open Systemtf party, c,vB,Java XM}

Easy to specify logic

Built in analytical functions

Load data from disparate sources
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Essbase
databases

Relational
data source

\ /
OLTP
systems
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Relational E| S Essbase OLAP
Database Server
E OLAP Metadata |® Essbase E Essbhase OLAP
Catalog Integration Server | Server

E Relational Data
Sources

® EIS Desktop
Console OLAP

E Application
Manager

Models Metaoutlinese Client Tools

e EIS Command
Interface
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OLAP models are used to:

E Specify certain data transformations
E |dentify the fact table or tables

E |[dentify the dimension tables

E Create joins between dimension tables and
the fact table

® Create reusable hierarchies
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E}'Esshase Integration Services Console - [TBC Model]

2 File Edt Wiew Connections

Window  Help
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|Data Source: TEC

|OLAP Catalog: TEC_MD, Server: lurch

Fast development
Less error prone

Better user
Independence

More refined
models
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Metaoutlines are used to:

E Provide a reusable abstract view of the potential
Essbase outline.

E Specify Essbase member and dimension properties
for storage, aliases, attributes, calculation lpgic.

B Choose specific dimensions from OLAP models.
B Choose specific measures from OLAP models.
E Create user-defined dimensions.

B Create user-defined measures.
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Esshase Integration Services Console - [TBC Metaoutline]

E File Edit View Connections Outline Tools Window Help
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Ounces
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2] PRODUCT PKGTYPE
Population
o947 POPULATION. POPGROUP
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B Product { Caffeinated, Ounces, Pka Type, Intro Date }
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Congolidation: COMSOLIDATION

Congolidation: COMSOLIDATION
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Conzolidation: COMSOLIDATION
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[Text]
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For Help, press F1

[Denze] [Dynamic Cale...
[Dynamic Calc)

[Denze] [Dynamic Calc)
[Data Storage: STORA..  Formula: FORMULA
[Sparze]

[lias: FAMILY_ALIAS)
[Blias: SEU_ALIAS] [Ae...
[Sparze]
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[Sparze] [Label Only]

[Dwnarnic Calc] @aR[Actual Budget):
[Dynamic Calc] [Two-F..  @VARPER[Actual Budget):

|Data Source: TEC

|oLaP Catalog: TEC_MD, Server: lurch

Build outlines
from your
OLAP models
graphically
Combine
relational data
with other
sources, “User
defined” data
elements,
calculated
values
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FC'UHiHE\ Properties | Modifications
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goLtline: Basic (Active Alias Takle: Default)
[=-*ear Time =4= (&Active Dynamic Time Seriez Members: H-T-D, &-T-D

[#-Gtr1 (+) =3= (Dynamic Calc)

(-Gt 2 (+) =3= (Dynamic Calc)

F-Gite3 (+) =3 (Dynamic Calc)

[--Gtrd (+) <%= (Dynamic Calc)

[-Meazures Accounts === (Lakel Only]

e

[J-Inventary (~) =3= (Label Only)

~Product =5= {Caffeinated, Intro Date, Ounces, PRy Type}
~Market =4= {Population}
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----- Profit 96 (~1 (Dynamic Calc) [(Two Pass) [Formula: Profit % S
----- Profit per Ounce [~ (Dynamic Calc) (Twa Pazs) [Formula: P

---Central [+] =6= (UDAS: Major Market)

~=oenario =4= [Label Only)
~Catfeinated Attribute [Type: Boolean] =2=
~ounces Attribute [Type: Mumeric] =4=

] >

[

Model building

IS productive and
powerful with
built in features
such as:

ETime &
Financial
Intelligence

E Dynamic Time
Series

B User defined
attributes
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Market table
Market key |Description Region LEpvel
1 Ohio E 48
2 Texas N 46
3 lowa S 48
4 Utah S 56

1

2
3
4

Product table
Product key Description Type Category

Cola
Root Beer
Cream Soda
Ginger Ale

A

N
N
A

O wmw> >

Time table
Time key | Year | Month | Qtr
1 1997 Jan 1
. 2 1997 Apr 2
Main table 3 1997 | Jul | 3
4 1997 Dec 4
Market| Product Time Scenario
Ke Ke Ke Key Sales COGS Expenses

/] a /]
2 ] 331 15 o8
L 3§ o231 230 73
L2 1 1 1 130 o3
L1 1 321 1 0 21

L1 1 o] 20 o
T EEETE T T
L2 1 o7l o380 o
L1 1 ool 23

Scenario table
Scenario key Description Year
1 Budget 1997
2 Actual 1997
3 Variance 1997
4
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The OLAP model window allows you to:
E Explore the RDBMS

B Specify a fact table

E Join dimension tables

E Create hierarchies
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The OLAP model also facilitates data and
metadata transformations such as:

B User defined columns
B Custom aggregations

B Additional data sources
B User defined tables
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Don’t Autobuild Time

Rename Accounts to Time
Build real Accounts Dim from same table
Change Dim types in Metaoutline

*Sort Order for Time Dim
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There are three major types of transformations
avallable In the Integration Services OLAP
Model:

B Prefixes / Suffixes
B Replacements
B User-defined columns
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Understanding DritlThrough Reports

To set up a Drill-Through report:
E Specify the intersections to drill-through from
E Specify the columns to display in the report
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Hybrid Analysis

r HAENABLE TRUE
e Build Multidimensional down to here
¢ Enable Hybrid Analysis down to here

Marketing Technologies Group




